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EAA Mission Statement:

The Educational Audiology Association is an international organization of Audiologists and
related professionals who deliver a full spectrum of hearing services to all children, particularly
those in educational settings.

The mission of the Educational Audiology Association is to act as the primary resource and
as an active advocate for its members through its publications and products, continuing
educational activities, networking opportunities, and other professional endeavors.

Educational Audiology Association Members
e EAA has over 950 members.

e EAA members are in 8 different countries.

* 89% recommend, specify, purchase or approve
budgeting for educational and/or audiology products
and services within their organization.

* 76% work in a school setting.

* 91% are employed as audiologists.
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* 82% find display ads in EAR useful in keeping up with new products.
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This document constitutes a contractual agreement between the
Educational Audiology Association and:

Educational Audiology Review (EAR)
Newsletter Advertising: (prices per issue, all ads full color)

* 48% find display ads in EAR useful when making purchase decisions.

* 89% recommend, specify, purchase or approve budgeting for educational and/or Organization:

audiology products and services within their organization.
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* 12% of EAA members joined the association because of JEA.
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* JEA is the only journal focused on audiology in educational settings.

* JEA will be listed in the EBSCOhost® online database beginning with the 2009 issue.
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Deadlines: Spring - Feb. 8th, Summer - May 8th,
Fall - Aug. 8th, Winter - Nov. 8th

* All JEA issues/articles are available for purchase to non-members.

¢ The above-named company agrees to the closing dates and mechanical
requirements included with this contract. Payment for the advertising
scheduled above is due no later the listed closing date per this executed
contract. If payment is not received by that time, the advertisement
will not be run.

e If new advertising copy is not received within 2 days of the specified
deadline, the advertiser permits EAA to honor the advertising
commitment by running the same ad as its last insertion.

e The Educational Audiology Association reserves the right to refuse
any and all advertising that is judged to be offensive, misleading, or
unsuitable for its audiences. If such action is taken, it will not affect the

* Subscriptions to JEA & EAR publications are available.

Journal of Educational Audiology (JEA) Site Sponsorship:
Closing Date/Deadline: June 1, 2012
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Web site
(www.edaud.org)

(The ad will be on the noted year’s JEA issue home page indefinitely.)

* EAA’s web site has an average of 1,437 site visits per month.
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Association » EAA’s web site is the #1 search result for “educational audiology”. (price for 1 year, with logo and link to your site) « All camera-ready materials, insertion, and payments are to be sent to
FAL Misaion Statement EAA at the address below. Questions concerning specific copy should

» EAA’s web site is in the top five search results for “audiology”.
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be directed to Jesse Haynes at 800-460-7322 / admin@edaud.org

® 65% of EAA products are purchased online at the EAA store.
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PREFERRED FORMAT: The preferred file formats will be either High
Resolution PDF’s, TIFF or JPEG. (JPEGimages should be 150dpior higher.)

Member E-Newsletter Sponsorship:
(includes a link to your site, deadline is 1st of each month)

IMAGES: Photos need to be 300dpi at finished size to get optimum
results when printed. Images that are less than 300dpi if scaled down
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* Contains vital EAA updates from the President following
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GETTING YOUR JOB PRINT READY: When supplying digital files to
us, all files, source files, and fonts need to be included (collected/
packaged). When appropriate ads can be emailed to Jesse Haynes at
Less 10% for EAA Corporate Members: $ admin@edaud.org. Ads should be saved to a CD and mailed to the

Total: $ EAA office. A hard copy should be included to ensure what we output
matches your layout.
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* Contains committee updates and project information.
ey B, in Baplemibr in Wahing
Caditien mis u

* Lists all upcoming EAA events.

e Contains current legislative information.

Educational Audiology Association | 3030 W. 81st Ave. | Westminster, CO 80031
Phone: 800-460-7322 | Fax: 303-458-0002 | Email: admin@edaud.org




